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Abstract 

The aim of this research is to identify 

the role of supply chain management 

practices in achieving customer 

satisfaction in Saudi commercial 

banks. The descriptive analytical 

method was used in this study. The 
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researchers measured the impact using 

the statistical analysis program SPSS, 

where they applied appropriate 

statistical methods to test hypotheses 

and conduct descriptive analyses. The 

questionnaire was also used as the 

main tool for collecting data. The study 

population consisted of a sample of 

108 commercial bank customers in the 

Kingdom of Saudi Arabia. 

The study reached many results, the 

most important of which are: The 

results of the study showed that there is 

an impact of the independent variable 

in its dimensions (providing banking 

services, rapid response to customers) 

on the dependent variable (customer 

satisfaction). There is also a strong 

correlation between the independent 

variable and its dimensions (providing 

banking services, quick response to 

customers) and the dependent variable 

(customer satisfaction). 

The study recommended that Saudi 

commercial banks should continue to 

provide banking services that meet the 

needs and desires of customers and 

respond to the requirements of their 

customers in a faster and less 

expensive manner to maintain them 

and create their satisfaction. As well as 

reviewing the costs of banking services 

provided to customers, working to 

reduce them, and activating rapid 

response processes to customers 

through phone calls, e-mail, and online 

inquiries to create their satisfaction   
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https://www.onlinemanipal.com/blogs/the-impact-of-supply-chain-management-on-customer-satisfaction
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 Frequency Percent الفئة  المتغير 

 الجنس 

 49 55 ذكر

 51 53 انثى 

Total 108 100 

 العمر

  25اقل من 

 سنة
13 12 

 40 43 سنة 30-25

 45 49 سنة 31-45

 46أكثر من 

 سنة
3 3 

Total 108 100 

 التعليم

 15 16 ثانوي

 7 8 دبلوم

 56 60 بكالوريوس 

 20 22 ماجستير 

 2 2 دكتوراه

Total 108 100 
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≤α

≤α
المتوس   الف را الرقم 

 ال ساب 

ا ن را  

 المعياري

درجة 

الت  ير 

ا عر  1

بالر ا 

لسر ة 

 دقة 

  نجا 

ال  مة 

    ال ن 

 قوية 0.94 4.04

 ا عر 2

بالر ا 

   ال ن  

ي وم 

بت سين 

جود  

ال  ما  

الم ر ية 

ل ي  

باستمرار 

 قوية 0.89 4.07

 ا عر 3

بالر ا 

   ال ن  

ي وم 

دا ما 

بتل ية 

 اجا  

 ر  ا  

 العم  

 قوية 0.95 4.02

 أ عر 4

بالر ا 

   ال ن  

يو ر 

  ما  

م ر ية 

الكتر نية 

 متع د 

 قوية 0.73 4.28

 ا عر 5

بالر ا 

   ال ن  

يستجي  

ل ل ا   

    ق  

اقل 

 بسر ة 

 الية 

قوية  1.02 3.82

 ا عر 6

بالر ا 

   ال ن  

ي  م 

  ما   

ب قل كلفة 

3.95 1.01  

المتوس   

العام 

 للم ور

 قوية 0.76 4.3
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