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Abstract

Due to the importance of e-commerce
field, especially during COVID-19
pandemic. This research aims to
identify the reality of e-commerce
during COVID-19 pandemic in the
world. To achieve research objectives,
qualitative method was followed in it
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through collecting data from previous
studies, which focused on e-commerce
and its state during the crisis. The
results revealed that individuals in the
community, had a reaction that
expressed about their frustration of
COVID-19 pandemic. And this crisis,
caused reduced productivity in some
fields, such as: Gyms, hotels, tour, and
real estates. Besides, e-commerce has
been increased in other fields, such as:
Groceries and retails, clothes, and
online restaurants. The research
recommended to the importance of
studying the subject in Jordan, in the
Post-Pandemic period.
Keywords: E-Commerce, Online
Buying, COVID-19, Coronavirus
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